
Culture. 
Innovation. 
Impact.
MIAMI ART WEEK DEC. 2-6



The Art Of x (TAOx) is a Miami-born cultural platform 
where art, education, technology and community 
converge through professional artists, emerging 
creatives and the next generation.

During Miami Art Week 2026, TAOx transforms that 
platform into a five-day cultural journey across Miami 
Beach and Wynwood—introducing new artistic 
voices, immersive technology, original programming 
and the people shaping what comes next.



Together with our partners, The Art Of x is advancing a shared commitment to 
innovative arts education—connecting young creatives with artists, cultural leaders, 
and emerging technologies through hands-on collaboration, mentorship, and public 
exhibition. This collective investment empowers students of every background and 
experience level to strengthen their creative voice, explore their identity, and imagine 
new possibilities for their future.



When The World Looks At Miami, 
THE ART OF x SHOWS WHAT’S NEXT.

IMPACT SINCE 2021

5TH 
ANNUAL
Building the TAOx 
platform since 2021.

Engaged and inspired Across mentorship 
and programming.

150+
STUDENTS

50+ 
ARTISTS



One Story. One Creative Journey Across Miami.

The First Look The Art Of x 2026
TAOx opens Miami Art Week on 
Miami Beach with the first public 
presentation of the Chasing Rarity 
immersive AR experience, alongside 
previews introducing artists and 
creative voices continuing into the full 
TAOx 2026 program.

The full TAOx 2026 platform comes 
alive in Wynwood through four days 
of exhibitions, artists and students, 
innovation, conversations, community 
programming, music, collectors and 
cultural experiences.

December 2 December 3-6

NATIONAL HOTEL WYNWOOD WALK

PREVIEW + LAUNCH EXPERIENCE

SUPPORTING ST. JUDE 
CHILDREN’S RESEARCH HOSPITAL

NOLCHA SHOWS
MIAMI ART WEEK INTRO

CHASING RARITY MVP

ARTIST PREVIEWS

4 FULL DAYS

ART + EXHIBITION

EDUCATION + COMMUNITY

INNOVATION + TECHNOLOGY

CULTURE + COLLECTORS

MIAMI BEACH INTRODUCES THE JOURNEY. WYNWOOD BRINGS THE FULL PLATFORM TO LIFE.

Miami Beach Wynwood



Outdoor Courtyard Expansive Interior

transforming its expansive interior and courtyard into a multi-day destination for art, culture, education, 
technology, and community. Within this environment, partners have a powerful opportunity to bring 
their brands to life through meaningful, high-visibility experiences that audiences can see, feel, and 
engage with throughout Miami Art Week.

Wynwood Walk is planned as the physical home of The Art Of x 2026, Official Property Partner

One Destination. 15,000+ SF. Built For Art, Ideas And Impact.



Six Weeks of Creation. Five Days of Public 
Experience. Impact Extending Into 2027.
TAOx gives partners a meaningful role in a story that develops before Miami Art 
Week, comes alive across two locations and continues beyond the event itself.

The story builds over six weeks. Miami Art Week brings it to life.

MID-OCTOBER – NOVEMBER
WYNWOOD

DECEMBER 2 • NATIONAL HOTEL
MIAMI BEACH

DECEMBER 3 – 6 
WYNWOOD

EXHIBITION EXTENDED INTO 2027
WYNWOOD

•	 Artists + students
•	 Mentorship
•	 Creative process
•	 Chasing Rarity development
•	 Behind-the-scenes storytelling

•	 Supporting St. Jude Children’s 
Research Hospital

•	 Chasing Rarity AR MVP debut
•	 TAOx 2026 artist previews
•	 Immersive technology + storytelling

•	 Four full days
•	 Exhibitions + artists
•	 Innovation + conversations
•	 Music + community + culture

•	 Artist journeys
•	 Student stories
•	 Original content
•	 TAOx 2027

THE MAKING THE REVEAL THE EXPERIENCE THE IMPACT



2,000+ anticipated visits across five days
50+ participating students
10 featured artists
10 education and innovation sessions
40+ mentorship hours
5 community organizations
60 hours of public programming
2 Miami destinations
4 full days at Wynwood Walk
1 connected cultural platform

TAOx brings together young creatives and 
students, artists and cultural leaders, Miami 
residents and families, collectors and cultural 
travelers, creative and technology professionals, 
entrepreneurs, community organizations, and 
Miami Art Week visitors—all connected through 
art, innovation and shared cultural experiences.

ANTICIPATED 2026 OUTCOMES

A Cross-Generational Audience 
Connected by Creativity.



Let’s talk.
Daimion John Peppers

646-842-4956
dpeppers@pmg96.com

A PLATFORM REIMAGINING ARTS EDUCATION 
AS A PATHWAY TO CREATIVE POSSIBILITY.

NOT ANOTHER EVENT DURING MIAMI ART WEEK.


